
Retail store, museum 
gallery or apartment: the 
newly opened Boerum 
House & Home joins the 
row of stores including 
jewelry designer Erica 
Weiner and fragrance 
boutique Twisted Lily on 
Atlantic Avenue that make 
the Boerum Hill block 
a formidable shopping 
pitstop. Creative collective 
Partners & Spade (the 
folks behind diverse ven-
tures from travel luggage 
to Shinola’s campaign 
with Bruce Weber) have 
filled the space—built by 
architectural firm Flank 
to resemble a mutant 
apartment complete with bathroom and library—with a careful-
ly thought out selection of goods.

Work from local artisans and respected designers (some 
who have been featured on CH, like ceramicist Helen Levi and 
toy makers Fredericks and Mae) sit alongside vintage finds 
and custom editions. Consider it a micro-version of the IKEA’s 
warehouse, minus the stress and mass-production, where every-
thing on show—even the lighting fixtures, including a stunning 
custom made Patrick Townsend chandelier—is available for 
purchase.

Visitors to the store won’t find barcodes or catalogs; prices are 
written on paper tags but store manager Jesse Johnson has a pret-
ty good memory too. Here are five favorite, eye-catching items 
that really stood out during a recent visit.

Boerum House & Home is located at 314 Atlantic Ave, Brooklyn, 
NY. Purchases can only be made in-store.

The Broom HotelFrederik Molenschot at Huys
The Dutch lighting designer’s public exhibition in a private residence in NYC

by David Graver

At the Huys (pronounced 
“house”) residence in New 
York City, presently in devel-
opment by the Netherlands’ 
Kroonenberg Groep, you’ll 
find a new, unified showcase 
of Dutch contemporary de-
sign. Situated in an exhibition 
space, the lobby and beside 
every door, sculptural lighting 
designer Frederik-Molenschot 
has unveiled an imaginative 
public art exhibition and more. 
Among the work of the High 
Line’s landscape architect Piet 
Oudolf and world-class interior 
designer Piet Boon, Molen-
schot’s sculptures—some commissioned directly for 
Huys and some spanning further back in his career—
provide a shimmering yet sturdy handcrafted artistry 
within the 1917, neoclassical building.

Molenschot is best known for his cast bronze light-
ing structures, which he hand-shapes into detailed 
formations to channel and direct light. The founder of 
Amsterdam-based Studio Molen, he is also a featured 
artist within Carpenters Workshop Gallery. His initial 
artistic explorations began as sculptures, but a shift in 
focus regarding the use of art brought him to lighting 
design. As he notes, lighting provided “an opportunity 
to tell a story behind what I make.” Inspired by both 
city lights and the night sky, his work embodies both 

natural and artificial structures as he foresees them in 
light of urban futurism. Stemming from his working 
relationship with Piet Boon, which began more than 
three years ago, Molenschot was brought on board at 
Huys in multiple capacities.

While he has designed a monumental chandelier for 
display at Huys, he has also installed a scaled version 
of it within the building’s public exhibition space—
visible to any passerby or those seeking out his work. 
Surrounding the scaled chandelier, the entire space is 
furnished with Molenschot’s “ginger root” like art. The 
lobby also features a very large root-like bench. Each 
piece bears the attributes of “being left over by nature,” 
the artist explains. They each appear to be organic 
growths; something Molenschot was drawn to. The 
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CitizenM Times Square Hotel
The brand’s first American outpost for the mobile citizen continues  
to shake up the outdated hotel industry

by Nara Shin in Travel  |  April 2014

When citizenM announced they were opening their first Amer-
ican outpost in Times Square, we were a bit skeptical. After a stay, 
however, we were happily proven wrong—they’ve created an oasis 
in the middle of one of the most chaotic places in the world. From 
the futuristic-looking rooms to the Google Earth-printed carpet, the 
free Wi-Fi throughout the entire hotel to the artwork-covered living 
room (their term for the lobby), it’s clear that this is no cookie-cutter 
luxury hotel. We spoke with Chief Marketing Officer Robin Chadha 
(whose father Rattan founded the Amsterdam-based hotel group in 
2008) about how the Dutch brand is disrupting the outdated hotel 
industry and reinventing the travel experience.

Chadha’s father was the founder of the global fashion company 
Mexx (sold off in 2001 to Liz Claibourne). “Mexx had a very strict 
policy when it came to expenses; they were only allowed to spend 
€100-150 a night on a hotel, which is impossible,” Chadha tells CH. 
“So all of these designers would come back very frustrated—they 
went to Paris Fashion Week but stayed at a crappy hotel outside the 
city. So that’s when the lightbulb went off in his head. How come 
there’s nothing hybrid in the world of hotels? How come there’s 

nothing which offers style, great location but at an affordable price?”
“The original name was ‘One Star is Born,’” says Chada. “It was 

our code name, because we didn’t believe in the star rating system, 
which is very old-fashioned. It’s not about the actual amenities and 
more about the service and experience that you get.” Star ratings 
shouldn’t be based on checking things off a checklist, he argues, but 
focusing on the quality. More isn’t better when the bathrobes are 
scratchy and the shower is dirty. “We really set out to start a trans-
formational brand. Let’s challenge the status quo, let’s challenge the 
traditional hospitality industry. Yes, there’s been design hotels in 
every shape, size and form, but the thinking behind them has been 
very traditional in how they’re operated, distributed, marketed, etc.”

“So we started off with a completely blank piece of paper, and 
started with who is the consumer that we’re targeting?” continues 
Chadha. “That’s where the M came from: these kind of mobile cit-
izens, people who are coming in and out of cities. They’re traveling 
to London, Milan, Paris, New York; they’re smart enough to have 
hand luggage and know they don’t need to bring their big shampoos 
because they know they’re going to be taken away. They’re very, very 

Haptic Lab Custom Boerum Hill Quilt
A favorite in the design world for her sailing ship kites (which 
actually fly), Emily Fischer of Haptic Lab also produces hand-
stitched and embroidered quilts that depict cities, coasts and even 
constellations. The studio made custom quilts that show a map of 
the Boerum Hill neighborhood especially for the store. ($3500)



DQtrs Neil Armstrong Pillow
Don’t settle for digital printing, when you can get photos 
woven onto pillows. Made in a limited edition of 250, this 
Neil Armstrong pillow from DQtrs is 100% cotton tapestry 
(on the front) and a blend of hemp, wool and tweed on the 
back. This is one space-themed product that is as inspira-
tional as it is cozy. ($150)

UHURU Custom Sofa
Brooklyn furniture brand UHURU caught CH’s collective 
eye with their conceptual approach to design, producing 
charred wood stools as well as tables made from a histor-
ical battleship’s deck wood. For Boerum House & Home, 
UHURU makes its first ever sofa—and the results are easy 
on the eyes. The unconventional sofa rests in the grand liv-
ing room area of the shop, with a rare vintage flag—made 
by a secret society in Ghana—draped over it. ($16000)

Heico Pineapple Lamp
Whether it’s for a 10-year-old Spongebob fan or an adult 
wanting to add some bright tropical vibes to their apart-
ment, the Pineapple Lamp from iconic brand Heico is an 
irresistible purchase. The German-made, high-quality plas-
tic lamps might have originally been made as night-lights 
for children, but their warm glow and cheerful design will 
delight any lucky owner. ($98)

Moser Liqueur Set with Leather Case
Since way back in 1857, Czech company Moser has been 
creating beautiful hand shaped, cut and engraved crystal-
ware that’s lead-free. Over the many years, the brand has 
innovated and perfected new techniques while serving 
popes and kings; this striking set of 12 different liqueur 
glasses will have even the most fervent barware nerds 
trembling. ($2030)


